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[bookmark: _Toc163432446]ABSTRACTS
The project work tittle “Effects of External Environmental Factors On The Performance of Nano Businesses in Bajoga, Funakaye Local Government Area, Gombe State, Nigeria.” was carried out to examine the Effects of External Environmental Factors On The Performance of Nano Businesses Using the following External Environmental factors parameters: Inflation,Naira Redesign and Educational Background  A sample size of 118 was obtained from a population of 170 using the Krejcie and Morgan Table for determining sample size from a known population. Questionnaires were used to collect the data. The questionnaire was administered to the (respondents) using ‘drop and pick’ method, i.e. keep and collect later. This was done to give the respondents enough time and comfort to critically respond to the items on the questionnaires.  Nonetheless, 118 questionnaires were administered to the respondent and 108 questionnaires were properly filled and retrieved by the researcher.. The collected data was scored, tabulated, coded, and analyzed using Regression analysis using Statistical Package for Social Science (SPSS). The findings of the study revealed that Inflation and Naira redesign have positive significant effect on the performance of  Nano businesses while educational background has positive but non-significant effect on the perfomance of  Nano businesses in Bajoga Funakaye Local Government Area, Gombe 
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[bookmark: _Toc163432448]CHAPTER ONE
[bookmark: _Toc163432449]1.0 INTRODUCTION 
[bookmark: _Toc163432450]1.1 Background to the Study
The role of Small and Medium Enterprises (SMEs) in the national economy cannot be underestimated as they play important role in the global economy (Taiwo, Ayodeji & Yusuf, 2015). It is a non-disputable fact that Nano businesses are the building blocks or foundation of SMEs. For the sake of clarity, the use of the term ‘Nano’ has nothing to do with nanotechnology. It is only to adjudge that Nano is smaller than micro and such level exist within the small business ecosystem. Placing it in the right context, Nano businesses exist as the largest segment within SMEs in Nigeria because of their economic relevance, coverage, and spread (Timi olubiyi, 2021). Simply, it is a form of business without a fancy business plan or a five-year projection to expand and all.  These Nano businesses are the various “solopreneurs” and home-based businesses such as make-up artists, event planners, battery chargers, independent dispatch riders, vendors, call centre agents, fashion designer, vulcanizers, drycleaners, corner shop owners, single retail marketers, repairers, painters, business centre operators, market women and men in the various open markets, among others (Timi olubiyi, 2021).
Performance is the ability of an organization to achieve objectives such as high profit, quality product; large market share, good financial outcomes and survival at pre-determined time using relevant strategy for action. Business enterprise performance according to Oghojafor, Olamitunji, and Sulaimon (2011) is how a manager effectively and efficiently utilizes the organisation’s resources so as to achieve the organization's goals and satisfy the stakeholders.
Environmental forces create challenges and opportunities for organization (Pearce & Robinson, 2007). Nevertheless, business owners/managers must respond and adjust to alterations in their surroundings so as to be able to recognize the challenges and opportunity that lies ahead of them in their business environment in order to perform efficiently. The external environment is that system which consists of factors that affect business enterprises from outside such as economic, political,cultural and technological and these environmental factors are beyond the control of the enterprises (Alkali & Abu, 2012; Pearce & Robinson, 2011). 
Economic environment according to Omobolanle (2009) refers to those economic factors, such as inflation rate, exchange rate, unemployment rate among others which have overbearing effect on the performance of Nano businesses. 
According to Wetherly& Otter (2011). Cultural context is fixed up of collection of activities that people engage in their personal and private lives which include; ethnicity, religion, values, attitude and lifestyles. These environmental patterns of behaviours lead to the foundation of various cultural values in different societies, some of which determine the decision to create new business. 
Political environment is viewed via the legal framework where the organisation operates and this is done through the laws and regulations that guides the operations of the business in question.
1.2 Statement Of The Problem
In today’s turbulent business environment, predominantly with the economic recession, inflation, and insecurity, strategy becomes the main source of competitive advantage for businesses and organizations. One of these strategies is understanding business environment particularly the external business environment, and how it affects the performance of businesses most especially Nano businesses 
The world economy experienced several unfavourable environments, which lead to low performance of business most especially Nano and Small Scale Enterprises. Most nations are currently showing a diminishing environmental growth and increasing cost of production, which results to collapse of these business firms (Harvie 2004). However, business (Nano and small) suffers from a number of challenges leading to poor business operation.Stagnated growth of business particularly Nano business in Nigeria as a developing country is an issue of great concern (Omolomo, Odunayo and Tobora, 2014). This is because its persistence may serve as a stumbling block to any effort by the government to eradicate poverty and unemployment because of its impact on income distribution and employment generation. In a developing economy like Nigeria, Nano business in particular and SMEs in general represents one of, if not the most important sector of the economy.Also thecultural environment of businesses in the country is porous as there is high preference among consumers for imported goods and the country engages in more importation than exportation (Muktar, Gambo, & Mukhtar, 2015).
These expenses may have a detrimental impact on business development and cause cultural aspect of businesses not to perform adequately. However, according to Casey (2015) SMEs in general and Nano business in particular are faced with critical political decisions and policies that make businesses underperform.Consequently, this provides a basis of combining the three factors (Inflation, Government policy and Educational Background) in this study. This study therefore, shall consider the above mentioned three categories of external business environment as the independent variable measuring external business environment on performance of Nano business in bajoga. The study of this nature becomes imperative to proffer solution, suggestions and perhaps advices for Nano business operators in Bajoga funakaye local government area, Gombe state, Northeast, Nigeria and even beyond, regarding issues bedeviling the sector 
[bookmark: _Toc163432451]1.3 Research Questions 
In line with the above research problem stated, the following research questions were asked: 
I.  Does Inflation have any effect on the Financial Performance of Nano business in Bajoga, Funakaye Local Government Area? 
II. Does Naira Re-design policy ha any effect on the Financial Performance of Nanobusiness in bajoga, Funakaye Local Government Area?
III. Does Educational Background have any effect on the Financial Performance of Nano business in Bajoga, Funakaye Local Government Area?
[bookmark: _Toc163432452]1.4 Objectives of the Study 
The main objective of the study is to examine the Effect of External Business Environment on the Financial Performance of Nano businesses in Funakaye Local Government Area. Specifically, the study was guided by the following objectives, to: 
I. determine the effect of Inflation on the Financial Performance of Nano business in Funakaye Local Government Area
II. examine the effect of Naira re-design policy on the Financial performance of Nano businesses in Funakaye Local Government Area. 
III. Determine the effect ofEducational Background on the Financial Performance of Nano businesses in Funakaye Local Government Area.
[bookmark: _Toc163432453]1.5 Hypotheses of the Study 
Based on the objectives, the following hypotheses were formulated in null form: 
H01: Inflation has no significant effect on the Financial Performance of Nano businesses in Funakaye Local Government Area.
H02: Naira re-design policy has no significant effect on the Financial performance of Nano businesses in Funakaye local government area.
H03:  Educational Background has no significant effect on the Financial Performance of Nano businesses in Funakaye Local Government Area.
[bookmark: _Toc163432454]1.6 Significance of the Study 
This present study set out to confirm the contingency theory, by studying the best way on the environmental factors that make Nano business perform effectively. This study thus shall theoretically enhance the body of knowledge by combining economic, cultural and legal framework in the model. Furthermore, most previous related researches studied these environmental factors differently. In addition, studies that have considered these environmental factors have looked at the large enterprise. This study thus contributes to the body of knowledge by combining the environmental factors on performance of Nano business as there is scarcity of related studies that have look at the combination of these three environmental factors on one model. 
The study shall be of benefit to Nano business owners/managers operating in Bajoga and Gombe state at large, it shall providee ways on how to survey the business environment appropriately thus ensuring that the objectives are achieved. 
Furthermore, the study may enable future researchers, academicians and students to understand the impact and importance of these three external business environment (economic, cultural and legal) on the performance of Nano businesses. 
[bookmark: _Toc163432455]1.7 Scope of the Study 
The scope of this study will cover only Nano businesses in Bajoga, Funakaye local government area of Gombe state.This study was carried out in Bajoga, Funakaye Local Government Area, Gombe State, Nigeria,Bajoga is the administrative headquarter of Funakaye Local Government Area located in the Northern part of Gombe State,it has an area of 3.408km² and a population of 116,630 people (Census 2006).Bajoga was chosen because the researcher believed that it is one of the local government administrative headquarter that isamong the Local Government Area with high concentration of Nano businesses in Gombe State. The variables used in this study includes: Inflation, Naira re-design policy and Educational Background.
The study is also limited to the owners of Nano businesses in Bajoga Funakaye Local Government Area in Gombe State.
[bookmark: _Toc163432456]1.8 DEFINITION OF TERMS
Financial performance: it’s a subjective measure of how well a firm can use assets from its primary mode of business and generate revenue.
Inflation: This is the rate of increase in prices over a given period of time
Business Environmental Factors: it’s the sum total of all external and internal factors that affects or influences business
Nano Business: it’s usually a kind of business that is made up of 1-3 persons with even less than 50,000 Naira initial capital outlay.
Naira re-design policy: It’s a Policy aimed at improving Nigeria’s monetary policy, promote cashless transactions, and enhance the Naira’s credibility.
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[bookmark: _Toc99539814][bookmark: _Toc98834874][bookmark: _Toc98779033][bookmark: _Toc163432459]2.0 INTRODUCTION
[bookmark: _Toc99539815][bookmark: _Toc98834875]In this chapter, we shall be presenting a conceptual review, conceptual model of the project topic: Effect of External Environmental Factors on the Performance of Nano business in Bajoga, Funakaye Local Government Area of Gombe State, and likewise theoretical and Empirical review of the afore mentioned topic, coupled with the gaps in the literature. The section shall also establish a relationship between External Environment and performance of Nano businesses.
[bookmark: _Toc163432460][bookmark: _Toc99461807][bookmark: _Toc99539816][bookmark: _Toc98835024][bookmark: _Toc98834876][bookmark: _Toc98779034]2.1 CONCEPTUAL REVIEW
[bookmark: _Toc163432461]2.1.1. PERFORMANCE
Simply is the achievement of quantified objectives, it is in two forms, which are monetary and non- monetary performance. The monetary aspects of performance can be measured in terms of increase in profits, sales volume, revenue, market share, and product quality etc. while the non-monetary aspects can also be measured in terms of number of employees, expansion, survival etc. Performance is not only a matter of what people achieves but also how they are achieving it. A high performance result comes from appropriate behavior and the effective use of required knowledge, skills and competencies. 
The concept performance has been expressed by Olanrewaju, (2009) as follows: Performance means both behaviors and result. Behavior emanates from the performer and transforms performance from abstraction to action. Not just the instruments for results, behavior is also an outcome in its own right, the product of mental and physical effort applied to tasks and can be judged apart from results. This definition of performance leads to the conclusion that when managing performance, both behavior and results need to be considered.
[bookmark: _Toc163432462]2.1.1.2 FINANCIAL PERFORMANCE
According to Olanrewaju, (2009) business performance reflects the attainments of objectives set in a business enterprise that reflected in the financial indicators. Pelham, (2000) further explained performance based on financial indicator as an indicator of financial performance such as earning for each share, sale growth, profitability: return on equity, return on investment and return on sales, service quality, sales, revenue and so on. Performance according to Kennerly & nelly, (2003) is an achievement of the target set by an enterprise, which must be communicated to all parties inside the business enterprise. He further added that they are related to vision assigned to an enterprise. According to Akinleye & Fasogbon (2010) sales growth or sales revenue aspect of enterprise performance represents an increase in sales which has been considered as the lifeblood of a successful business enterprise. This has been further expressed in the sense that a boost in sales augments profit. 
[bookmark: _Toc163432463]2.1.1.3 FINANCIAL PERFORMANCE OF NANO BUSSINESSES
Overall business performance can be defined as the ability of a business to implement a strategy to achieve organizational objectives and is considered as an important tool for businesses to analyze how effective management is at achieving business goals. It is important to measure business performance to understand whether a business is achieving its goals in form of key performance indicators (KPIs) (Henri, 2004). 
The top most goal of every business enterprise is to satisfy customers need and in-turn make profit through their sale of product and services and Nano business is not excluded, as such, the financial performance of Nano business is widely accessed through measuring profitability and financial data: Profitability is one of the most prominent ways of measuring business's financial success. Profitability is an essential objective for all businesses (Henri, 2004)
Ogahojafor, Olamitunji & Sulaimon (2011) added that performance most especially of Nano business according to productivity effectiveness can be explained as the state of competitiveness of an enterprise, which means the level of proficiency reached by an enterprise that provide a sustainable market. Base on the relevant literature that will be reviewed in this study four performance measurement dimensions will be adopted which include: service quality, sales revenue, market growth and customer satisfaction. Furthermore, it has been seen as indicator of Nano business performance, quality of service is said to have an influence on an enterprise profit and financial indicators of business performance Sivadass & Baker-Prewitt, (2000). 
[bookmark: _Toc163432464]2.1.2 EXTERNAL ENVIRONMENT
The external environment of every enterprise is defined as that which consists of such factors that affect the business from the outside. These include competition, the behaviour of its targeted customers and suppliers, the influence of its owners, especially those who do not participate in its management, macro-economic dynamics and Naira note re-desgn (Yunggar, 2005). 
According to Alkali and Isa (2012), the external environment of a business or an enterprise is also characterized by the nature of the prevailing economic system as defined by the operational state of the macro-economic and international economic forces like foreign exchange rates, inflationary pressures, ongoing levels of global and domestic economic activity, and levels of taxation and purchasing power. External environment includes the role of legislation, fiscal policy and political atmosphere of a business (Pearce and Robinson, 2011).
The external environment consists of all events outside the company that has the potential to affect the company (Wan and Yiu, 2009). 
Thomson, Strickland and Gamble (2014) divide the business external environment into two, namely macro environment which includes; economic conditions, cultural forces, technology, law/governmental factors, environmental forces, and political factors; second, immediate industry and competitive environment and this also include; suppliers, customers, competitors, new entrants, product substitution. Macro environment which are included in this respect includes socio-cultural, political, technological, demographic, and economic. While the micro environment is the actors involved directly with the enterprise and also affect the business, consisting of suppliers, consumers, intermediaries, government institutions, and competitor (Julia OjedaGomez., et al, 2007). While Popy Rufaidah (2013) explains that the external environment consists of macro and micro environment. The macro environment is often referred to remote environment, while the micro environment is called task environment/actor environment.
Micro(task) environment consists of the actors in the enterprise immediate environment that affects the performance of the business. The task environment is divided into competitors, consumer’s substitution, product producers, and the prospective enters of business. They are more intimately linked with the business. Macro (general) environment consists of larger societal forces that affect all the actors in the company’s micro environment. 
The macro (general) environment is further divided into political, legal, economic, social and cultural, technological, natural, ecological, demographic and global (Wai et al., 2013). External environmental factors in this study refers to factors outside the control of a business organization which include changes in government policies and regulations, value systems, inflation, technological changes and market trends. This implies that external environmental can positively or negatively affect the performance of business organizations most especially nano business enterprises.
[bookmark: _Toc163432465]2.1.3 DIMENSIONS OF EXTERNAL BUSINESS ENVIRONMENT
For the purpose of this study,Government policies, Inflation rate and Educational Background have been selected to examine the effect of external business environmental factors on the performance of  Nano business Enterprises.
I	INFLATION
Originally, the term ‘inflation’ was used to describe an increase in the general price level induced by an imbalance between the money supply and trade needs. Today, economists use the term to refer to a rise in the price level. It describes the increase in the prices of goods and services over time (capital.com).
Inflation rate is one of the external environmental factor that affect businesses particularly nano business and also determine the general economic climate, trade rates, unemployment rate, interest rates, the rate of economic development, per capital domestic product and trade deficit or surplus (Gamble, 2014).
Inflation either low or high help business owners/managers to make strategic decision. It is important for entrepreneurs of Nano Enterprises to comprehend monetary elements and indicators and to utilize the information to help marketing decision-making and planning process. For instance, if there is a variation in interest rates, then it is likely that Nano business may be involved in considering increases in cost. 
Inflation particularly hyper-inflation affect the general health and well-being of a country, this include interest rates, unemployment and economic growth. These factors create many opportunities and threats for entrepreneurs. High level of employment and falling interest rates mean more people having more money to spend. This makes the entrepreneur to sell more of his goods and services.
On the contrary, worsening condition pose a threat as they limit the entrepreneur’s ability to gain access to the resources his firm needs.
II 	NAIRA RE-DESIGN POLICY
Naira redesign is one of the government policies considered to affect external business environment. Government policies according to Kamugisha (2008) are regulations adopted by the government in controlling businesses and ensuring a robust and a stable economy which include, screening of premises, Currency Redesign, monitoring or registration of renewal applications, collating and managing inventories of all documents for registration and renewals etc. Government policies consist of government rules and regulations that apply to organizations. For the sake of this study we shall give more attention to currency redesign, in this case our National currency is Naira, therefore we shall properly look at it as Naira redesign.
Small and Nano businesses face numerous challenges, such as difficulty obtaining financing, lack of business expertise, government regulations and policies, limited visibility and marketing, insufficient public infrastructure, difficulty finding suitable employees, establishing an online presence, and competition and collaboration. These long-standing, complex issues were compounded by the recent Naira redesign and subsequent cash flow problems, making it even more difficult for small businesses particular Nano businesses to succeed (Emmanuel & Aruoren, 2023).
The recent redesign of the Naira note has presented economic challenges for small businesses. In rural areas, small businesses struggled to dispose of old notes and obtain new ones while facing long bank queues. Elderly and unbanked business owners have had difficulty adapting to the new system. There has also been an increased risk of counterfeit notes as people adjust to the new design. Additionally, the reduced cash withdrawal limit has resulted in less money in circulation, negatively impacting shoppers who rely on cash transactions. As a result, the policy has hurt Nano businesses without access to digital payment platforms. Empirical studies have shown that consumers prefer using cash for digital transactions (Sakarombe & Marabada, 2017). When customers don’t have cash, they tend to postpone their purchases, which can directly impact sales and profits. 


III    EDUCATIONAL BACKGROUND
Educational background is another external environmental factor that affect the performance of Nano business, education in this context includes our culture, traditions, belief, norms and values. The educational exposure of an entrepreneur to a greater extent determine how far a business particularly Nano business thrive.
The educational exposure of an entrepreneur definitely has a profound effect on organizations, businesses and their members. Everyone is influenced by the customs, traditions, beliefs, norms and values that are inculcated by the society and its complex cultures (Nongo, 2005). The entrepreneur’s decision making is affected by persistence of core cultural values. The major cultural values of a society are expressed in people’s relationship to themselves, others, institutions, society, nature and outer space.
[bookmark: _Toc163432466]2.1.1.4 EXTERNAL ENVIRONMENT AND FINANCIAL PERFORMANCE OF NANO BUSINESSES.
Organizations face turbulent and rapid changing environments that are translated into complex, multifaceted and interlinked streams of initiatives. This turbulence affect work, organizational designs and resource allocation thus leading to variations in performance (Messah & Kariuki, 2011). Delays in availability of resources, political interference and variations on the economic situations have been attributed to poor organizational performance (Kobia & Mohamed, 2006) even with a perfectly formulated strategy. Organization theory proponents emphasize that organizations must adapt to their environment if they have to survive (Machuki & Aosa, 2011). According to Bagire & Namada (2013) organizational outcomes are partially predicted by the environmental manifestations. Changes in the external environment may be favorable or unfavorable to organizational outcomes (Edmondson et al., 2003; Tacheva, 2007). Factors in the external environment influence organizational processes differently (Tacheva, 2007). Superior organization performance is realized when the responsiveness of an organization’s strategy matches the turbulence in the environment (Ansoff & Sullivan, 1993). The external environment remains a crucial aspect in the strategic management. Thus it can be postulated that the external environment has an influence on organizational performance.
[bookmark: _Toc163432467]2.1.4 NANO BUSINESS
Nano business is a business that is usually made up of 1-3 people, with even less than Fifty Thousand (N50,000) Naira initial capital outlay, however with a target of daily income for sustenance of the operator. More importantly, this form of business does not necessarily target long-term capital growth (Timi Olubiyi, 2021).
A Nano business is a business that employs less than one full-time member of staff. It encompasses businesses that sell goods, creativity, services, labor or influence, as well as those that allow the commercial sharing of something that the business owner already owns (Teresa Cottam, 2020). For the sake of clarity, the use of the term-Nano has nothing to do with Nanotechnology. It is only to adjudge that Nano is smaller than micro and such level exist within the small business ecosystem. If put into the right context, Nano businesses should exist as the largest segment within SMEs in Nigeria because of their economic relevance, coverage, and spread (Timi Olubiyi, 2021).
These Nano businesses are the various “solopreneurs” and home-based businesses such as make-up artists, event planners, battery chargers, independent dispatch riders, vendors, call center agents, fashion designer, vulcanizers, drycleaners, corner shop owners, single retail marketers, repairers, painters, business center operators, market women and men in the various open markets, among others.
According to Niccolo’ Perazza (2018), Nano business is a form of business that has not more than 1-2 employee and without a fancy business plan or a five-year projection to expand and all. Most times Nano businesses are with no full-time employees, lack structure, or even the least a business registration and frequently they lack bank accounts. 
According to Timi Olubiyi (2021), Nano business plays an unrecognized but important role all across the country but by classification, they are not likely to meet the Small and Medium Enterprises Development Agency (SMEDAN) micro-business criteria, which is the least classification. So invariably they appear unaccounted for and these informal business settings constitute a large portion of our economy according to investigation.  Nano businesses are currently seen as micro-businesses by regulators in the country but by definition and context observation, they are clearly not. They are simply different in all ramifications because the business size and scale are different from micro-businesses. Furthermore, many research outcomes in the country over the years suggest that micro businesses are more in the retail sector with more women and youth participation in the country, this can also be said of Nano businesses but with less assets and capital requirements (Timi Olubiyi, 2021).



[bookmark: _Toc163432468]CHARACTERISTICS OF NANO BUSINESS
Most often, Nano businesses are mistaken for Micro business or assumed to be the same. This makes it a necessity that the characteristics of Nano businesses be listed for the avoidance of such error. Below are some basic characteristics of Nano business.
Limited investment
Personal character/ owner management
Labor intensive
Unorganized labor
Local Area of Operation
	Low revenue and profitability

[bookmark: _Toc163432469]2.2 THEORETICAL REVIEW
Mark Casson’s Economic Theory (1945) 
Casson (1945) propounded the economic theory. The theory holds that the success of Entrepreneurship or business is a result of conducive economic conditions. He stated that economic factors that encourage or discourage entrepreneurship include; taxation policy, industrial policy, easy availability of raw materials, easy access to finance on favorable terms, access to information about market conditions, availability of technology and infrastructure, marketing opportunities. The theory is relevant to the study because the factors identified above helps business organizations in taking decisions to go for new ventures and determine how successful they will operate in the environment. 
Figure 1: Proposed Conceptual model	
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FINANCIAL PERFORMANCE OF NANO BUSINESSES
) (
Inflation
) (
Naira redesign policy 
) (
Educational background
)

									
Source: Adapted from the works of Audu, (2021); Emmanuel, (2022).
[bookmark: _Toc163432470]2.3 EMPIRICAL REVIEW
Most of the works carried out on this subject is on either SSEs or MSEs. There are but only few literatures regarding Nano businesses and this may not be unrelated to the fact that it has been assumed by many researchers that there is no distinction or differences between Small Scale Enterprises (SSEs), Micro business and Nano business.
Ruben, Saminu & Zakar (2022), Investigated the impact of business environment on the survival of small and Nano scale businesses in Kwara state Nigeria. the study seeks to ascertain the relationship between business environment and the survival of Nano and Small scale businesses in Nigeria using regression technique to analyze the primary data obtained through a structured questionnaire administered to one hundred and seventy-eight Nano and small scale business operators in Kwara metropolis, Kwara State Nigeria. The findings of the study revealed that the model of logistic regression could predict the distribution of 80.75% of the observed values of the dependent variable as factors such as inflationary trend; infrastructural facilities, accessibility and Naira note re-desgn serve as barriers to business growth and survival.
lgbinedion & Samuel (2021) examined business environmental factor’s impact on the survival and growth of Nano businesses in Benin metropolis. The study identified some environmental factors that were peculiar to the business organizations in the Nano Business sector vis-a-vis their significant impact through the administered questionnaires to operators of selected Nano business within the local governments that are within the metropolis: Egor, Oredo, Ikpoba-okha and Orhionmwon inhabitants. Electricity, government policies and fraudulent practices were found as factors critical with severe impact on the survival and growth of Nano businesses. The study concluded that these factors signified impending danger that may impede the survival of Nano businesses and make growth an impossible task if left on. check
Nwekpa & Ewans (2015) assessed implications of economic factors on small scale business performance in Nigeria for the period of 1970 -2013. The study revealed that high Inflation rate, Exchange rate, Government Tax Revenue, External Finances and interest rate as economic indices have a significant effect on the performance of small scale businesses in Nigeria and therefore concludes that the federal government shouldcome up with stringent policy and regulations that would maintain a fixed exchange rate, interest rate, and low inflation that create enabling environment that could enhance the activities of small scale businesses in Nigeria.
Bojan & Zoran (2014) carried out analysis of external environment’s moderating role on the entrepreneurial orientation and business performance relationship among Italian small enterprises. The study explored the concept of entrepreneurial orientation by measuring corresponding variables: innovativeness, pro-activeness, risk taking, autonomy and competitive aggressiveness. The study empirically confirmed that there is positive relationship between entrepreneurial orientation, financial and non-financial performance of companies. It is thus clear that SMEs should nurture corporate culture and management styles aimed at promotion of innovative, proactive and risk taking behavior.
Vincent & Ifeanyi (2015) assessed impact of socio-cultural factors on entrepreneurial development in Nigeria. The study limits itself to the socio-cultural factor which impacts seriously on entrepreneurial development in Nigeria. The study discovered that some cultural values like marriage, age grade and religion have impacted positively on entrepreneurial development, while some cultural values like traditional title taking, impact negatively on entrepreneurial development. The study recommends that to increase the legitimacy of entrepreneurship, there should be a change in traditional values which have been assumed to be opposed to entrepreneurial development.
However, from the reviewed works of few scholars above, it is obvious that the external business environment with the following construct; socio-cultural factor, political factor, economic factors and technological factors have influenced the performance of businesses globally. Therefore, based on this, it prompted the researcher to examined the external business environment and its effect on the performance of Nano businesses in Gombe State, specifically in Bajoga, the administrative head-quarter of Funakaye Local Government Area, considering or in-view of the following constructs or variables; Inflation, Educational Background and Naira re-design policy.

[bookmark: _Toc163432471]2.4 RESEACH GAP
Effect of external environmental factors on the performance of businesses have been to a greater extend well studied globally, but it is unfortunate that due to the misconception among scholar of viewing Nano business as either small scale or micro business enterprise, there has been very little study that has been carried out on this topic in relation to Nano business. In view of the aforementioned, the researcher believed that a work of this volume is necessary in Gombe state particularly in Bajoga, the administrative headquarter of Funakaye Local Government, by way of observation it can be adjudge that 60-70% of the businesses within Bajoga are Nano in nature. It is worthy to note that of all the literature reviewed, non, examined the effect of external business environmental factors on the performance of Nano business as a sub-sector of the small scale enterprise and also of all the literature reviewed none of the study was conducted in northern Nigeria talk more of northeastern Nigeria, particularly Gombe State. As such Nano business operators in the northeast particularly Gombe State may barely find the study relevant.




[bookmark: _Toc99539821][bookmark: _Toc163432472]CHAPTER THREE
[bookmark: _Toc99539822][bookmark: _Toc163432473]METHODOLOGY
[bookmark: _Toc99539823][bookmark: _Toc163432474]3.0 INTRODUCTION
This chapter will discuss the research design, population of the study, sample size and sample techniques, method of data collection and method of data analysis.
[bookmark: _Toc99539824][bookmark: _Toc163432475]3.1 RESEARCH DESIGN
A survey design will be used in this study. The study will use this method to collect opinions from the owners of Nano businesses on the impact of external environmental factors (Inflation, Government Policy and Educational background) on the performance of Nano business in Bajoga, Funakaye Local Government Area, in the northern part of Gombe State.
[bookmark: _Toc99539825][bookmark: _Toc163432476]3.2 AREA OF THE STUDY
This study will be carried out in Bajoga, Funakaye Local Government Area, Gombe State, Nigeria. The study will adopt a survey research design using questionnaire which will serve as an instrument to canvass the opinions of the respondents in the study location that has an area of 3.408km² and a population of 116,630 people (Census 2006).
[bookmark: _Toc99539826][bookmark: _Toc163432477]3.3 POPULATION OF THE STUDY
[bookmark: _Toc99539827]Population means, all cases or individuals that fit certain specification. According to Creswell (2012), population can be defined as 'a group of individuals who have the same characteristics''. This study will be conducted on some 170 selected Nano businesses operating in Bajoga, Funakaye Local Government Area; Gombe State. The breakdown of the selected Nano businesses shall include: 45 barbers, 25 Vulcanizers, 55 mobile battery chargers and business center operators, 15 make-up artist and hair dressers, 20 food vendors, 10 phone Repairers, and 10 shoe makers.
[bookmark: _Toc163432478]3.4 SAMPLE SIZE AND SAMPLE TECHNIQUEA 
A sample size of 118 will be obtained from a population of 170 using Krejcie and Morgan (1970) table for determining sample size of a known population.
[bookmark: _Toc99539828][bookmark: _Toc163432479]3.5 METHOD OF DATA COLLECTION
The researchwas carried out from December to April 2024. The questionnaire was  administered to the (respondents) using Survey method. This was done to give the respondents enough time and comfort to critically respond to the items on the questionnaires. Nonetheless, 118 questionnaires were administered to the respondent and 108 questionnaires were properly filled and retrieved by the researcher which was 92% of the total questionnaire administered and was indeed enough to provide a reliable result.
[bookmark: _Toc99539829][bookmark: _Toc163432480]3.6 INSTRUMENTS OF DATA COLLECTION
Instrument that was used for this study is adapted questionnaire. Thatwas divided into three (3) sections. Section one (1) on the demographic profile of the respondents. Section two (2) on the independent variable, which is Environmental factors consisting of three parameters: Inflation, Naira redesign and Educational background While section three shall be on the dependent variable: Financial performance of Nano business. The instrument will be prepared base on ‘5’ Points Likert Scale of 1= Strongly Disagree, 2= Disagree, 3= Undecided, 4= Agree, 5= Strongly Agree.
[bookmark: _Toc99539830][bookmark: _Toc163432481]3.7 VALIDITY AND RELIABILITY
[bookmark: _Toc99539831]The content validity of the instrument will be examined by the H.O.D of Business Administration and Management of Gombe State Polytechnic, Bajoga and my Supervisor. While the Reliability of the instrument was ascertained using Cronbach Alpha method, which wasfound to be greater than 0.6 
[bookmark: _Toc163432482]3.8 METHOD OF DATA ANALYSIS
The collected data were being; tabulated, coded, and analyzed using Regression analysis through the use of Statistical Package for Social Science (SPSS) version 23.0, to answer the research questions.



[bookmark: _Toc163432483]CHAPTER FOUR
[bookmark: _Toc99539833][bookmark: _Toc163432484]4.0 DATA PRESENTATION AND ANALYSES
[bookmark: _Toc99539834][bookmark: _Toc163432485]4.1 INTRODUCTION
The data collected will be presented and analyzed below in order to test the hypotheses and also answer the research questions in accordance with research objectives.
SEX
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	MALE
	80
	74.1
	74.1
	74.1

	
	FEMALE
	28
	25.9
	25.9
	100.0

	
	Total
	108
	100.0
	100.0
	


Table 4.1
Table 4.1 shows sex distribution of the respondents in which 80 respondents which represents 74.1% of the respondents are male while 28 respondents which represent 25.9% of the respondents are female.
AGE
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	18-25 years
	30
	27.8
	27.8
	27.8

	
	26-30 years
	52
	48.1
	48.1
	75.9

	
	31 and above
	26
	24.1
	24.1
	100.0

	
	Total
	108
	100.0
	100.0
	


Table 4.2
Table 4.2 shows age distribution of the respondents in which 30 respondents which represent 27.8% of the respondents aged between 18 and 25 years, 52 respondents which represent 48.1% of the respondents aged between 26-30 years and 26 respondents which represents 24.1% aged 31 and above
MARITAL STATUS
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	SINGLE
	60
	55.5
	55.5
	55.5

	
	MARRIED
	41
	38.0
	38.0
	93.5

	
	Others
	7
	6.5
	6.5
	100.0

	
	Total
	108
	100.0
	100.0
	



Table 4.3
Table 4.3 shows marital status of the respondents, 60 respondents which represents 55.5% of the respondents are single, 41 respondents which represent 38.0% of the respondents are married and others (7) represents 6.5% are widowed, widower or divorced.
TYPES OF BUSINESS  
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	SP
	80
	74.1
	60.7
	60.7

	
	Partnership
	28
	25.9
	39.3
	100.0

	
	Total
	108
	100.0
	100.0
	


Table 4.4
Table 4.4 shows type of business ownership by the respondents, where 80 respondents representing 74.1% are sole proprietors and 28 respondents representing 25.9% are jointly owned business.
LEVEL OF EDUCATION
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Primary
	19
	17.6
	17.6
	17.6

	
	SSCE
	60
	55.6
	55.6
	73.2

	
	ND, OND, NCE
	14
	12.9
	12.9
	86.1

	
	HND/BSC
	10
	9.3
	9.3
	95.4

	
	Masters
	5
	4.6
	4.6
	100.0

	
	PHD
	00
	00
	00
	100.0

	
	TOTAL
	108
	100.0
	100.0
	


Table 4.5
Table 4.5 shows educational level of the respondents where 19 respondents which represents 17.6% have completed only primary school, 60 respondents which represents 55.6% have finished secondary school, 14 respondents which represent 12.9% have completed either OND, ND or NCE, 10 respondents which represent 9.3% have completed either HND or BSc while 5 respondent which represent 4.6% have Masters Degree.
			
AMOUNT INVESTED
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	#10000 - #30000
	19
	17.6
	17.6
	17.6

	
	#31000 - #50000
	25
	23.1
	23.1
	40.7

	
	#51000 - #70000
	43
	39.8
	39.8
	80.5

	
	#71000 - #90000
	10
	9.3
	9.3
	89.8

	
	#91000 - #110000
	5
	4.6
	4.6
	94.4

	
	#111000 above
	6
	5.6
	5.6
	100.0

	
	TOTAL
	108
	100.0
	100.0
	


Table 4.6
Table 4.6 shows the amount invested by the respondent, 19 respondents which represents 17.6% invested between 10000 - 30000,  25 respondents which represents 23.1% invested between 31000 - 50000,  43 respondents which represents 39.8% invested between 51000 - 70000,  10 respondents which represents 9.3% invested between 71000 - 90000,  5 respondents which represents 4.6% invested between 91000 - 110000, and 6 respondents which represents 5.6% invested 111000 above.
KMO and Bartlett's Test
	Kaiser-Meyer-Olkin Measure of Sampling Adequacy.
	.764

	Bartlett's Test of Sphericity
	Approx. Chi-Square
	1390.567

	
	Df
	465

	
	Sig.
	.000


Table 4.6
Table 4.6 shows sampling adequacy tests using Bartlett’s test of sphericity in which 0.6 and above shows the sample is adequate enough to carry out further analysis because in table 4.6 above the KMO is 0.764 which is adequate enough.
[bookmark: _Toc99539835][bookmark: _Toc163432486]4.2 RELIABILITY
	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.769
	23


Table 4.7
Table 4.7 shows reliability of the responses in which the Cronbach’s Alpha of 0.769 shows the reliability of the instrument is good enough. In which the threshold is 0.6 and above.
[bookmark: _Toc99539836][bookmark: _Toc163432487]4.3 VALIDITY OF MEASURING INSTRUMENTS
Preliminary test conducted using Amos SEM shows comparative fit index (CFI) of 0.81 which is good enough, CMIN/DF shows 246.434/166 = 1.485 which is less than 3 as recommended threshold in the literature and RMSEA of 0.074 is less than 0.08 threshold. Since the best model is attained as indicated in the goodness of fits above, the next is to test the hypothesis. 







TEST OF HYPOTHESES
	
	
	
	Estimate
	S.E.
	C.R.
	P

	Nano Business Performance
	<---
	Inflation
	.436
	.206
	2.070
	.043

	Nano Business Performance
	<---
	Naira Redesign
	.434
	.209
	2.071
	.038

	Nano Business Performance
	<---
	Educational background
	.346
	.181
	1.913
	.056


Table 4.8
Hypothesis one H01: Inflation has no significant effect on the performance of Nano business inBajoga, funakaye local government area.The hypothesis is rejected because the P-value of 0.043 is less than the already set level of significance of 0.05. Therefore, there is positive significant effect of inflation on Nano businesses performance in Bajoga as indicated in table 4.8 above.
Hypothesis two H02: Naira note redesign has no significant effect on the performance of Nano business inBajoga, funakaye local government area.The hypothesis is rejected because the P-value of 0.038 is less than the already set level of significance of 0.05. Therefore, there is positive significant effect of Naira redesign on Nano businesses  performance in Bajoga, funakaye local government area. as indicated in table 4.8 above
Hypothesis three H03: Educational Background  has no significant effect on the performance ofNano business inBajoga, funakaye local government area.The hypothesis is acceted because the P-value of 0.058 is greater than the already set level of significance of 0.05. Therefore, there is positive non-significant effect of  on the performance ofNano business inBajoga, funakaye local government area as indicated in table 4.8 above.
[bookmark: _Toc99539837][bookmark: _Toc163432488]4.4 DISCUSSION OF FINDINGS
The finding of the study revealed thus:
Thatinflation has positive significant effect on Nano business performance in Bajoga, this was so because inflation makes buying business/production material very difficult for  many Nano business operators in Bajoga and also those that were able to buy, it forces them to increase selling prices thereby making it difficult for them to find buyers, and this has made many nano business operators to pack out of business. 
That Naira redesign has positive significant effect on Nano businesses performance in Bajoga. This was so because during the Naira redesign accessing cash became very difficult and thereby buying business/production materials became very difficult or almost impossible hence most of the Nano businesses has no separate account of their own.
Educational background has positive but  non-significant effect on Nano business performance in Bajoga. This implies  that formal education has little or no  effect on the performance of Nano businesses in Bajoga. More to that is that one can thrive as a nano business operator even without formal education.


[bookmark: _Toc99539838][bookmark: _Toc163432489]CHAPTER FIVE
[bookmark: _Toc99539839][bookmark: _Toc163432490]SUMMARY, CONCLUSION AND RECOMMENDATIONS
[bookmark: _Toc99539840][bookmark: _Toc163432491]5.1 SUMMARY
The findings shows the  effect of  External environmental factors using the following; Inflation, naira redesign and Educational background, on Nano business performance in Bajoga, Funakaye Local Government Area, Gombe State. After thorough examination, review and analysis, the study findings could be summarized thus; With P-values of 0.043, Inflation has positive significant effect on Nano business performance in Bajoga.This is in line with the findings of  Nweka and Evans (2015), and contradict the findings of Igbinedion and Samuel  (2015).
With p-values of 0.038, it could be said that Naira redesign has positive significant effect on Nano business performance in Bajoga. This is in line with the findings of  Igbinedion and Samuel(2015), and contradict the findings of Ruben Saminu and Zakar (2022). 
With p-values of 0.056, it could be said Educational Background has positive but non-significant effect on Nano business performance in Bajoga. This is in line with the findings Omolomo, Odunayo, & Tobora. (2014), and it contradicts the findings of Ruben Saminu and Zakar (2022). 
Therefore, with the following construct of external environmental factors: Inflation, Naira redesign and Education background, it can be summarized that Inflation and Naira redesign have positive significant effect on the performance of  Nano businesses while educational background has positive but non-significant effect on the perfomance of Nano businesses in Bajoga Funakaye Local Government Area.
[bookmark: _Toc99539841][bookmark: _Toc163432492]5.2 CONCLUSION
Based on the findings of this study, it will be concluded that, Inflation and Naira redesign have positive significant effect on the performance of  Nano businesses while educational background has positive but non-significant effect on the perfomance of  Nano businesses in Bajoga Funakaye Local Government Area, Gombe State.
[bookmark: _Toc99539842][bookmark: _Toc163432493]5.3 RECOMMENDATION
Base on the findings, the following recommendations were made:
1. The Nigerian government should do everything possible within its power to reduce the inflation of the Nation to a bearest minimun and also create a conducive environment for Nano businesses to thrive.
2. Government should do more by making Nano business friendly policies in terms of loan access and zero interest rate. They should also put in place strict disciplinary measures against government official who may want to corruptly allocate funds meant for Nano business growth to something else. 
3. Nano business operatos ought to be flexible and they should be able to change the way they make decisions if they want their business to have sustainable competitive advantage. 
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[bookmark: _Toc163432495]APPENDIX1
	DEPARTMENT OF BUSINESS  ADMINISTRATION AND MANAGEMENT, SCHOOL OF  MANAGEMENT STUDIES GOMBE STATE POLYTECHNIC BAJOGA
	DATE:
					
Good day Sir/madam
I am a final year students of the above named department and institution, undertaking a research on the topic, “Effects of External Environmental Factors on the performance of Nano Businesses in Bajoga, Funakaye Local Government Area, Gombe State”, the research is in partial fulfillment of the requirement for the award of  National Diploma, in Business Administration and Management. I therefore solicit for some information from you as regards to the topic.
The research is purely on academic exercise and all information provided will be treated with absolute confidentiality and used for the purpose of the research only.
Thank you for the anticipated co-operation.

Yours Faithfully
GODIYA ELISHA


[bookmark: _Toc163432496]APPENDIX2
 SECTION 1: DEMOGRAPHIC DATA
This section is expected to get the respondents demographic profile. Please tick the option that is more appropriate.
(1)  Sex: Male ( ) Female (  )
(2) Age: 18-25 (  ) 26-30 (   ) 31 and above (   )
(3) Marital Status: Single (  ) Married (  ) others (   )
(4) Level of Education
Primary ( )   Senior secondary ( ) OND,ND/NCE ( ) BSc/HND ( ) Masters ( ) 
PhD. ( )  Others ( )
(5) Types of Business : Sole proprietorship (  )  Partnership (  )
(6) Amount Invested
₦10,000 - ₦30,000 (  )       ₦31,000 - ₦50,000 (  )   ₦51,000 - ₦70,000  (  )

₦71,000 - ₦90,000   (   )   ₦91,000 - ₦110,000 (  ) ₦111,000 & Above (  )


SECTION 2
This section is expected to get the respondents opinion on the study. Please tick [] the option that is most appropriate on the following.
You are to tick [] using 1 = STRONGLY DISAGREE, 2 = DISAGREE, 3 = UNDECIDED, 4 = AGREE, 5 = STRONGLY AGREE.



INFLATION
	S/N
	STATEMENT
	1
	2
	3
	4
	5

	1
	Operations have been affected due to high cost of  materials
	
	
	
	
	

	2
	I find it difficult to buy materials  due to increase price 
	
	
	
	
	

	3
	I reduced the number of items I am producing due to increase in purchase price
	
	
	
	
	

	4
	Increase in price affected my sales as customers reduce the number of items they are buying
	
	
	
	
	

	5
	If price keeps on increasing, I may close the business and start another.
	
	
	
	
	



GOVERNMENT POLICIES 
	S/N
	STATEMENT
	1
	2
	3
	4
	5

	1
	Naira re-design policy affected business operations.
	
	
	
	
	

	2
	I experience low income due to Naira re-design policy .
	
	
	
	
	

	3
	Naira note Redesign affected my business growth.
	
	
	
	
	

	4
	I experience low customers turn-up due to  Naira re-design policy.
	
	
	
	
	

	5
	I experienced low-sales due to inability of customers to access the newly design naira note. 
	
	
	
	
	


EDUCATIONAL BACKGROUND
	S/N
	STATEMENT
	1
	2
	3
	4
	5

	1
	Customers preference of foreign products over local products affect the business.
	
	
	
	
	

	2
	Level of education have significant effect on business.
	
	
	
	
	

	3
	Individuals with formal education do better in business than those without formal education
	
	
	
	
	

	4
	Educational background affects the relationship between customers and business owners  .
	
	
	
	
	

	5
	Educational background influences the choice of  customers .
	
	
	
	
	



SECTION 3: For the dependent variable.
NBs PERFORMANCE
	S/N
	STATEMENT
	1
	2
	3
	4
	5

	1
	Raw materials costs have increased as a result of Inflation.
	
	
	
	
	

	2
	There is no significant relationship between External business Environment and the extension of my business.
	
	
	
	
	

	3
	External business Environment affected my sales.
	
	
	
	
	

	4
	The level of my patronage was  affected due to Government policies
	
	
	
	
	

	5
	My Educational background affects my ability to change the pattern of sales and products.
	
	
	
	
	

	6
	There is significant relationship between government policies  and my business performance.
	
	
	
	
	

	7
	Customers Educational background affects sales volume.
	
	
	
	
	



Thank You
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Table for Determining Sample Size from a Given Population

N S N S N S
10 10 220 140 1200 291
15 14 230 144 1300 297
20 19 240 148 1400 302
25 24 250 152 1500 306
30 28 260 155 1600 310
35 32 270 159 1700 313
40 36 280 162 1800 317
45 40 290 165 1900 320
50 44 300 169 2000 322
55 48 320 175 2200 327
60 52 340 181 2400 331
65 56 360 186 2600 335
70 59 380 191 2800 338
75 63 400 196 3000 341
80 66 420 201 3500 346
85 70 440 205 4000 351
90 73 460 210 4500 354
95 76 480 214 5000 357
100 80 500 217 6000 361
110 86 550 226 7000 364
120 92 600 234 8000 367
130 97 650 242 9000 368





